


JOIN THE LARGEST PHYGITAL COMMUNITY DEDICATED EXCLUSIVELY
T0 THE CHILDREN'S FASHION AND LIFESTYLE MARKET. WITH PHYSICAL
TRADE SHOWS IN PARIS, NEW YORK, AND SHANGHAL, IN ADDITION
TO AN ONLINE B2B MARKETPLACE ACCESSIBLE YEAR-ROUND, ENJOY
INTERNATIONAL EXPOSURE AND CONNECTIONS LIKE NEVER BEFORE.

AN INCOMPARABLE COMBINATION OF PHYSICAL AND DIGITAL
EXPERIENCES, PLAYTIME ENABLES KIDSWEAR PROFESSIONALS TO BUY
AND SELL ANY TIME, ANYWHERE.

OFFERING EVERYTHING FROM FASHION TO FURNITURE, PARENTHOOD TO
SHOES, ACCESSORIES TO NEWBORN ESSENTIALS, AND SO MUCH MORE,
THE PLAYTIME TRADE SHOWS AND MARKETPLACE HAVE ESTABLISHED

THEMSELVES AS CAN'T MISS DESTINATIONS FOR PROFESSIONALS.
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) < WELCOME TO THE MIDDLE KINGDOM

THE BEST SELECTION OF CHINA

@ A curated selection of 70 international brands :
Beau Loves, Jelly Mallow, Liilu, Sticky Lemon...

@ From fashion to lifestyle products, toddlers to teens.

@ A combination of internationally and well-known

Chinese brands, as well as those that will matter in
the future.

4 Promoting ethical fashion through designers trying
to make a positive impact on Earth.



) < AVERY PROMISING START

Beyond the
quantity, the quality
of the visitors is great as well,
with several major
accounts coming to the show.

KEY BUYERS:
Lane Crawford / Bonbon
[/ Momo / Hakids /
Sinyee Kids / Tmall/
Taobao / Mytime /
Ukids / Baokids / Maan
Kids / Pwkids / JD.com
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INTERNATIONAL
COUNTRIES

« South Korea 6%
* France 5.6%
* USA 5.6%
* UK 2.5%
* Hong Kong 2.4%




COMMUNICATION TO PUT YOU
»oe IN THE GLOBAL SPOTLIGHT

€@ Artful and targeted newsletters that promote our brands, industry
news and trends, and our vision of childhood to our international
community of buyers and professionals.

. Long lasting relationships with media partners that includes
MilK Magazine, Doolittle, Scimparello, Lemon Magazine, Fashion
Network, Ninsmoda, Earnshaw’s Magazine, and many more.

‘ The strongest Instagram community for a fashion trade show,
with more than 83,4K followers and our social media accounts
(WeChat and Weibo) highlighting our brands.

0 Our own online magazine to highlight exhibitors at our shows,
industry news, and the latest fashion & lifestyle trends.

0 An exclusive Media Pack that offers our brands the opportunity
for strong and efficient focuses.







) & THEEASIEST SHOW TO EXHIBIT AT, SO VISITORS CAN STEP INTO YOUR WORLD

Q A unique scenography close to a showroom or a concept store.
0 Fully equipped turnkey booths.

‘ Booth sizes from 6 sqms to 18 sqms according to available space.

«  Modular
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<) JOINUS AT THE NEXT EDITION!

CHANTAL DANGUILLAUME
EVENT DIRECTOR

CHANTAL@ILOVEPLAYTIME.COM

CAROLINE DESCAMPS
COMMUNICATION &
DIGITAL MARKETING MANAGER

COMMUNICATION@ILOVEPLAYTIME COM

SALES MANAGER
FLORTANE@ILOVEPLAYTIME.COM

CHINA SALES MANAGER
MAUD@ILOVEPLAYTIME-COM
SALES MANAGER
LAETITIACILOVEPLAYTIME.COM

WWW - TLOVEPLAYTIME - COM
+331 75858543



