


JOIN THE LARGEST PHYGITAL COMMUNITY DEDICATED EXCLUSIVELY TO
THE CHILDREN'S MARKET. WITH THE N.1 KIDS' FASHION & LIFESTYLE
TRADE SHOWS IN PARIS, NEW YORK, AND SHANGHAI AND AN ONLINE
B2B MARKETPLACE ACCESSIBLE YEAR-ROUND, ENJOY INTERNATIONAL
EXPOSURE AND CONNECTIONS LIKE NEVER BEFORE.

AN INCOMPARABLE COMBINATION OF PHYSICAL AND DIGITAL
EXPERIENCES, PLAYTIME ENABLES KIDSWEAR PROFESSIONALS TO BUY
AND SELL ANY TIME, ANYWHERE.

OFFERING EVERYTHING FROM FASHION TO FURNITURE, PARENTHOOD TO
SHOES, ACCESSORIES TO NEWBORN ESSENTIALS, AND SO MUCH MORE,
THE PLAYTIME TRADE SHOWS AND MARKETPLACE HAVE ESTABLISHED

THEMSELVES AS CAN'T MISS DESTINATIONS FOR PROFESSIONALS.



THE BIG
SMALL
SHOW







) < IWANT TOBE APART OF IT: NEW YORK, NEW YORK




) < TODAY'S TOP BRANDS ON DISPLAY

Q Shop everything from fashion to lifestyle, babies to teens, apparel to
accessories, sportswear to chic.

. An international offer that features U.S. market bestsellers, design driven
brands from Europe, innovative brands from Columbia, and so much more:
QOucollie, Mon Coeur, Dear Sophie, Molo, Oh Baby!, Camper, ternPaks,
Anise & Ava, Miniland, Feather 4 Arrow, Veja, Super Smalls, Teeny Tiny
Market, YKRA, Rylee + Cru, Minois...

. The most important reps and agents from the kids’ fashion and lifestyle
industry continue to exhibit their brands at the show: Ali’s Market, Mikado
Showroom, LG Showroom, Stephane Poncelet Showroom, Showroom Lab...

‘ Brands display their personal vision of childhood in their booths that
enable visitors to step into their worlds.

‘ Sustainability is at the forefront with many labels keeping eco-friendly
practices at the core of their business.




B < ALL THE DELIGHTFUL DETAILS

+ 2,100

professional visitors
from 22 differents countries

THE UNITED STATES: 90%
INTERNATIONAL: 10%

AVERAGE NUMBER OF DAYS
SPENT AT THE SHOW: 2

TOP 10 US. STATES:

NEW YORK - 45.2%
NEW JERSEY - 14.4%
FLORIDA - 4.7%
PENNSYLVANIA - 3.6%
MASSACHUSETTS - 3.3%
CONNECTICUT - 2.9%
OHIO - 2.8%
CALIFORNIA - 2.4%
ILLINOIS - 1.3%
TEXAS - 1.2%
OTHERS - 18.2%




B < THE MOST IMPORTANT KIDS' TRADE SHOW IN THE UNITED STATES!

« A show that is endlessly inspiring,
from the brands on display to the
scenography of the show itself.

« A venue that is full of elegance
while still allowing your creativity to
bring the universe of your brand and
collection to life in your customizable
booth.

« Trend spaces that put brands’
products on display in the most artful
way and highlight them as market
leaders.

« While being larger than ever before,
the show remains human-sized and
welcoming to all.

« Exclusive features: An insightful
seminar by Earnshaw’s Magazine to
discuss the future of the kids’ market,
trend presentations by Fashion
Snoops, and table cards each fall that
announce the season’s Earnie Award
nominees present at the show.
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COMMUNICATION TO PUT YOU
IN THE GLOBAL SPOTLIGHT

Artful and targeted newsletters that promote our brands, industry
news and trends, and our vision of childhood to our international
community of buyers and professionals.

Long lasting relationships with media partners that includes
MilK Magazine, Doolittle, Scimparello, Lemon Magazine, Fashion
Network, Ninsmoda, Earnshaw’s Magazine, and many more.

The strongest community of any trade show on social media, with
more than 84,000 followers on Instagram alone.

Our own online magazine to highlight exhibitors at our shows,
industry news, and the latest fashion & lifestyle trends.

An exclusive Media Pack that offers our brands the opportunity
for strong and efficient focuses.

A press office that ensures strong visibility to international media
and a warm welcome to journalists that attend Playtime & Kid’s
Hub New York.
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) < THEEASIEST SHOW TO EXHIBIT AT, SO VISITORS CAN STEP INTO YOUR WORLD

Y

| OUR PRICES:
T O g eI A I id

[ H!?” 2471 s:_h'; ’.’h? %, 7X8 (56") $3,110

MR/ RA~IAR LA 7X10 (70°) $4,360

7X14 (98’) $5,145

7X16 (112) $5,820

10X16 (160°) $1,330

10X20 (200°) $9,050

10X23 (230°) $10,405

10X27 (270’) $11,930

10X30 (300°) $13,250

YOUR BOOTH o
INCLUDES name and booth

number




CHANTAL DANGUILLAUME
EVENT DIRECTOR

CHANTAL@ILOVEPLAYTIME.COM

CAROLINE DESCAMPS
COMMUNICATION &
DIGITAL MARKETING MANAGER

COMMUNICATIONSILOVEPLAYTIME COM

SALES MANAGER
FLORTANERILOVEPLAYTIME.CO

US. SALES TEAM

EXHIBITUS@ILOVEPLAYTIME.COM
+1 929 552 5600

SALES MANAGER LS. SALES TEAM

EXHIBITUSEILOVEPLAYTIME.COM
LAETITIACILOVEPLAYTIME.COM +1 929 552 5600

WWW - ILOVEPLAYTIME - COM

FR: +33 1 75 85 85 43
US: +1 (929) 552-5600




