PLAY TIMI




JOIN THE LARGEST PHYGITAL COMMUNITY DEDICATED EXCLUSIVELY TO
THE CHILDREN'S MARKET. WITH THE N.1 KIDS' FASHION & LIFESTYLE
TRADE SHOWS IN PARIS, NEW YORK, AND SHANGHAI AND AN ONLINE
B2B MARKETPLACE ACCESSIBLE YEAR-ROUND, ENJOY INTERNATIONAL
EXPOSURE AND CONNECTIONS LIKE NEVER BEFORE.

AN INCOMPARABLE COMBINATION OF PHYSICAL AND DIGITAL
EXPERIENCES, PLAYTIME ENABLES KIDSWEAR PROFESSIONALS TO BUY
AND SELL ANY TIME, ANYWHERE, SINCE 2007.

OFFERING EVERYTHING FROM FASHION TO FURNITURE, PARENTHOOD TO
SHOES, ACCESSORIES TO NEWBORN ESSENTIALS, AND SO MUCH MORE,
THE PLAYTIME TRADE SHOWS AND MARKETPLACE HAVE ESTABLISHED

THEMSELVES AS CAN'T MISS DESTINATIONS FOR PROFESSIONALS.



THE BIG
SMALL
SHOW
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<) PARLS: EPICENTER OF FASHION
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) < APREMIUM SELECTION OF TODAY'S TOP BRANDS..

With a selection that includes products for everything from toddlers to teens, babygear to illustrators, parenthood
to furniture, the comprehensive selection at Playtime Paris stands out to buyers and professionals from around the
world. A combination of internationally recognized labels and independent designers, the distinguished offer puts
sustainability, creativity and inclusion on full display. Bringing their brand’s universe to life in their booths, the entire
show is full of inspiration and innovation.

IN FASHION:

Mini Rodini, Molo, Ao76, Bobo
Choses, Morley, The New
Society,...

Alongside
independent designers
and illustrators
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<) THE DREAMLIKE DETAILS!

+ 2,660

post-pandemic (+ 6,000 pre-pandemic)

qualified, professional visitors
from 53 countries

Europe 87.1%
Asia 4.8%
America 4.2%
Middle East 2.7%
Africa 0.8%
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COMMUNICATION TO PUT YOU
IN THE GLOBAL SPOTLIGHT

Artful and targeted newsletters that promote our brands, industry
news and trends, and our vision of childhood to our international
community of buyers and professionals.

Long lasting relationships with media partners that includes
MilK Magazine, Doolittle, Scimparello, Lemon Magazine, Fashion
Network, Ninsmoda, Earnshaw’s Magazine, and many more.

The strongest community of any trade show on social media, with
more than 84,000 followers on Instagram alone.

Our own online magazine to highlight exhibitors at our shows,
industry news, and the latest fashion & lifestyle trends.

An exclusive Media Pack that offers our brands the opportunity
for strong and efficient focuses.

A press office that ensures strong visibility to international media
and a warm welcome to journalists that attend Playtime Paris.

Maisan
Mangostan







) & THEEASIEST SHOW TO EXHIBIT AT, SO VISITORS CAN STEP INTO YOUR WORLD

0 Fully equipped turnkey booths that allow you to customize and create your own visual
identity at your booth.

@ Booth sizes starting at 4 sqms (small accessories only) or 6 sqms (fashion brands) up
to 30 sqm according to available space. For more sqm, please contact our Sales Team.

. Fair prices that are 2 to 3 times less than other major events in Paris.

Playtime signage
with your brand
name and booth
number

YOURBOOTH  © fev
INCLUDES . Lighng

public Wifi




) < JOINUS AT THE NEXT EDITION!

CHANTAL DANGUILLAUME
EVENT DIRECTOR

CHANTAL@ILOVEPLAYTIME.COM

CAROLINE DESCAMPS
COMMUNICATION &
DIGITAL MARKETING MANAGER

COMMUNICATIONEILOVEPLAYTIME COM

SALES MANAGER
FLORTANE@ILOVEPLAYTIME.COM
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SALES MANAGER
LAETITIAILOVEPLAYTIME COM

WWW.ILOVEPLAYTIME.COM
+33175858543



