
Playtime New York opened its doors July 26-28 to an event that was stronger than ever. Over 270 exhibitors coming from 24 countries connected with 
more than 3,170 visitors from 28 countries, resulting in an event that brought together perspectives from around the world. Once again gathering a blend of both 
American and international labels, the strong combination of both Playtime brands with their avant-garde, independent identities and Kid’s Hub brands that 
target the broader U.S. market, the event provided buyers with a curated selection that covered the vast range of needs and wants of modern families around the 
world. 

In addition to the expert selection, the event also offered exclusive opportunities for gaining insights into what’s next in the children’s market through one-
on-one sessions with an expert from the forecasting agency Future Snoops, two trend spaces that greeted each visitor, and a seminar that provided a deep 
dive into harnessing the data that’s already at the fingertips of both brands and buyers. 

The season’s theme, Playtime Fest, further amped up the energy at the show this season, incorporating elements from music festivals to add to the trade show’s 
good vibes. Playtime’s ambassador, Claudia Cabrero, was at the show again to share a behind the scenes look at the event from her expert eye as both a mother 
and a photographer. 

The event’s exclusive moments and unique spaces combined with the highly curated selection of brands that couldn’t be found elsewhere once again solidified 
Playtime New York’s position as the leading business event for professionals in the kid’s market.
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BUSINESS KNEW NO BOUNDS AT PLAYTIME NEW YORK

̏ There are markets, and then there’s Playtime!
We could not have anticipated the reception: there was non-stop booth traffic all three days, genuinely thoughtful conversations, and buyers who got the brand immediately. The kinds of 
connections that make every late night of prep worth it. The best part was getting to meet so many amazing buyers in person. Markets can feel transactional, but this one didn’t - it felt 
like community.̋

Storq

METROPOLITAN PAVILION



AN EXPERT SELECTION THAT MAKES BUYING EFFICIENT AND ENJOYABLE
Once again this season, Playtime’s expertly curated selection of brands was unparalleled in the Western Hemisphere. Covering everything from fashion to 
lifestyle, shoes, toys, wellness, home goods, and a standout selection of swim and resortwear labels for all ages, every buyer was able to curate a complete offer. 
Acknowledging the current economic climate around the world, the selection also had options for every price range so that buyers could find what their customers 
need and want while respecting their budgets.

With a blend of new brands (10%) and returning exhibitors, the offer featured familiar favorites and a selection of fresh faces. Coming from 24 different 
countries, the brands on display were perfectly adapted to the current needs and wants of contemporary families.

MAIN PLAYERS
Maileg, 7AM, Wheat, Molo, Rylee + Cru, Appaman, Tia Cibani, Vintage Havana, 
Play Up, Oh Baby!, Paz Rodríguez, Magnetic Me, Pink Chicken, Donsje 
Amsterdam, Jamie Kay, Patachou, Hatley, Little Creative Factory, Konges 
Sløjd, Tea Collection, Louise Misha, Maci’s Design, Pehr, Hope & Henry, Miles 
the Label, Mia New York, Petite Hailey, The Campamento…

SHOES & ACCESSORIES
Lilies & Roses New York, Oldsoles, Pierced Co., Iscream, Bari Lynn, Little 
Miss Zoe, OMG Accessories, Garvalin, Super Smalls, Lelli Kelly, Steve Madden, 
Froddo, Affenzahn, Rondinella, Sevva, Camper kids, Elephantito, Pablosky, 
Mini Melissa…

THE MUST-HAVE SUMMER BRANDS
Mer St Barth, Pepita & Me, Saint Ida, Vacanza, Maaji, Sand Mother, Shade 
Critters, Snapper Rock, Feather 4 Arrow, Nessi Byrd, Submarine, Flap Happy, 
Love and Grow Clothing Co…

WALK ON THE BEACH WITH
Slipfree, Native shoes, Igor, Boatilus, Floafers…

BRANDS NOT TO BE MISSED
Tumble ‘N Dry, Wild Wawa, GOAT USA, New Grain Goods, Markey’s, Arquia, 
Piupiuchick, Halcyon Nights, Nature Baby, Paisley Magic, Dotty Dungarees, 
Stains & Stories, Mini A Ture Copenhagen, Marlo Kids, Courtside Kids, The 
New Chapter, Winnie + Crew, Hanna Andersson…

EMERGING TALENTS
New New Patch, Storq, Klee Naturals, Ame & Lulu, Caley Cosmetics, Mr.Maria, 
Jera Mini, Bottleblond Jewels…

BRANDS FROM BRAZIL
Camu Camu, Dalai Kids, Das Meninas Infantil, Vacanza…

THE STUDIO: YOUR DESTINATION FOR FIRST TIMERS
Mr.Maria, Atelier Pierre, Just Dutch, Klippan, Lovi, MoonFare, Chasing 
Fireflies, PocoKins, Caley Cosmetics, Jera Mini, Ame & Lulu, Storq, Shuless, 
Klee Naturals, Olivio&Co, Mini A Ture Copenhagen, Mello Maison, Maaji, Ferné, 
and Terry Tots

23 LEADING AGENTS AND REPS
LC Collection, Mikado, Showroom Lab, Phisticates, Chantiques Corp, Duo 
Showroom, Sweetpea Showroom, AB Showroom, C&C Children’s Wear, Ab 
Spoon, Euro Kids, Lynn Meyer Showroom, Ilene Oren, LF Showroom, Nancy 
Markert and Amy Hoffman, Rose Garden, Lola Jo Sales, Susan Cavanagh, 
The Showroom, Nicky Rose Showroom, Augi Imports, Ali’s Market, In Play 
Showroom…

̏ This was our first ever Playtime New York, and what an unforgettable few days. We 
met incredible buyers from around the world and shared our mission and collection 
with so many inspiring people. Thank you to everyone that made this experience so 
special! ̋

Megan, League of Friends



BUYERS WERE QUALIFIED, ENTHUSIASTIC, AND READY TO ORDER

THEY VISITED THE SHOW
Harrods (United Kingdom), English Rabbit (USA - 
CA), Bella Baby (Saudi Arabia), Whoopi (USA - NY), 
Cemarose (British Columbia - Canada),  Wynnie’s 
(USA - NC), Tres + Tres (Guatemala), Zappos (USA 
- NY), Darien (USA - CT), Janes - Family Shop (USA - 
IA), Macy’s (USA - NY), Hopscotch Kids (USA - OR), 
Bumps n Bundles (USA - MT), Boli (Mexico), Peaches 
(USA - GA), Billie le Kid (Canada),The Blue Beret 
(USA - PA), Tartine & Kisses (Dominican Republic), 
Maisonette (USA - NY), Yellow Turtle (USA - VT), 
Skipper & Scout (USA - CO), Posh Pixies (USA - VA), 
Frankie’s on the Park (USA - IL), Lil rascals (USA 
- MI), Mimos (Puerto Rico), Bulli e Pupe (Italy), 
Après NJ (USA - NJ), Sweet E’s Children’s Boutique 
(USA - TN), WeeChic (USA - MD), Klade (USA - NY), 
Grace Bay Resorts (Turks and Caicos Islands), The 
Spotted Goose (USA - OH), Ale Limón (Venezuela), 
Flying Colors (USA - AL), Itsy Bitsy Boutique (USA 
- TX), Garage Boutique (USA - AZ), Aristokids (USA 
- FL), Coketass (Panama), Mod Mama (USA - RI), 
Bloomingdale’s (USA - NY)...

3,170 visitors 
from 28 different countries 
and 37 US states

United States: 88%
International: 12%

10% new buyers

TOP 10 US STATES
New York
New Jersey 
Connecticut
Massachusetts
Pennsylvania
California
Illinois
Florida
Maryland
Texas

̏ We came. We shopped. We found so many good things! 
Another Playtime New York in the books and we can’t wait to show our customers what’s coming next spring/summer to Skipper & Scout. Think fresh brands, new favorites, and 
pieces you’ll be reaching for all season long. ̋

Skipper & Scout

This summer edition of Playtime New York welcomed 3,170 visitors from 28 different countries and 37 states within the US. 
These buyers were a blend of highly qualified, well-established retailers and 10% of new buyers building their offer and visiting the show for their very first 
time. More visitors attended the show all three days this season, reflecting a stronger engagement with the event and a greater willingness to discover each floor 
over the course of three days.

The qualified buyers came with strong purchasing power and decision-making authority, which led to meaningful meetings and plenty of business opportunities 
for brands. As for the new buyers at the show, they confirmed Playtime New York’s capacity for attracting industry newcomers, as well as the increased number of 
boutiques entering the creation phase. These new retailers also provided an opportunity for brands to build relationships with tomorrow’s essential boutiques at the 
start of their business journey. 

The show saw a great interest from around the United States and the world again this season, reinforcing Playtime New York’s importance as a key international 
sourcing destination for the global kid’s industry.

MORE THAN JUST A TRADE SHOW, PLAYTIME NEW YORK IS A DESTINATION 
FOR LEARNING HOW TO GROW YOUR BUSINESS

From informative trend spaces that greet each visitor to the exclusive events that set the trade show apart, Playtime 
New York offers inspiration and insights in addition to its expertly curated selection. 

Two trend spaces brought to life the Spring/Summer 2027 trends Lull and Happenstance identified exclusively 
for Playtime by the forecasting agency Future Snoops through products from brands at the show and, in the Lull 
trend space, the artwork of Carlyn Eden. Acting as authentic buying guides, these trend spaces are the first thing 
visitors see when they enter the event. Guiding buyers as they build their offers while giving a glimpse into the key 
colors, silhouettes, and moods to all visitors, these trend spaces are a valued section of the show.

For those that booked a personal meeting with Nicole, Kidswear Director at Future Snoops, there were no 
secrets about what’s next in kidswear. During their sessions, they were able to ask her anything about upcoming or 
seasonal trends and shifts in the kids’ market to make more informed decisions for their business. 

In addition to this opportunity, Playtime New York once again teamed up with Earnshaw’s Kids, a leading kid’s 
industry publication in the United States, to offer further insights for both brands and buyers during an exclusive 
seminar. Featuring a panel of experts moderated by Jennifer Cattaui (owner of the boutique Babesta), this panel 
discussed ways to better harness the data that businesses are already collecting. The panel included Ginger (a tech 
expert from Founders Sciences and Sero Partners), Penelope (Founder of the store Smoochie Baby), Kevin (President 
of Rylee + Cru Collective), and Sumaira (Co-Founder of MoonFare), who shared their different perspectives and 
experiences working with technology and data analytics to make better decisions for their businesses.

(Re)watch the seminar in full here, and stay tuned for an article on Playtime Magazine that dives deeper into the 
subject.

https://www.instagram.com/p/DbVoODmEQN-/


Directory, Earnshaw’s Kids, James Girone, Junior Style, Kids à la Mode, MilK Magazine, Ninsmoda, Pirouette, Future Snoops, Abit, Cenit, Defi, Promas, Bernard Forever, 
Si Si La Paillette, and all of the other amazing people who made this show possible.

Our hosts and hostesses wore outfits by Goldie + Ace, makeup from Si Si La Paillette, and temporary tattoos from Bernard Forever.

THE NEXT EDITIONS IN 2027

PLAYTIME PARIS
January 30 - February 1, 2027

PLAYTIME NEW YORK
February 21-23, 2027

BRAND APPLICATIONS OPEN SEPTEMBER 9TH

ORDERWIZZ, THE COMPLEMENTARY TOOL TO THE PHYSICAL TRADE SHOWS

THANK YOU TO OUR PARTNERS:

CONTACT
Organization : Picaflor Inc. 
Tel +1 929 552 5600
Email: communication@iloveplaytime.com

Find more info on: www.iloveplaytime.com

In addition to its professional trade shows in Europe and America, Playtime 
has its own B2B ordering platform, OrderWizz, which connects brands 
and buyers year-round. 

By taking the experience of the shows to a dedicated digital platform, 
OrderWizz connects professionals without the inconvenience of 
intermediaries or the cost of commissions.


