


JOIN THE LARGEST PHYGITAL COMMUNITY DEDICATED EXCLUSIVELY TO
THE CHILDREN'S MARKET. WITH THE N.1 KIDS' FASHION & LIFESTYLE
TRADE SHOWS IN PARIS, NEW YORK, AND SHANGHAI AND AN ONLINE
B2B MARKETPLACE ACCESSIBLE YEAR-ROUND, ENJOY INTERNATIONAL
EXPOSURE AND CONNECTIONS LIKE NEVER BEFORE.

SINCE AUGUST 2021, THE INTERNATIONALLY RECOGNIZED LABELS FROM
KID'S HUB HAVE JOINED THE INDEPENDENT CREATIVES FROM PLAYTIME
TO OFFER THE ENTIRETY OF THE CHILDREN'S MARKET UNDER ONE ROOF.

OFFERING EVERYTHING FROM FASHION TO FURNITURE, PARENTHOOD
T0 SHOES, ACCESSORIES TO NEWBORN ESSENTIALS, AND SO MUCH
MORE, THE PLAYTIME & KID'S HUB TRADE SHOWS AND MARKETPLACE
HAVE ESTABLISHED THEMSELVES AS CAN'T MISS DESTINATIONS FOR
PROFESSIONALS. AN INCOMPARABLE COMBINATION OF PHYSICAL AND
DIGITAL EXPERIENCES, BUY AND SELL ANY TIME, ANYWHERE.



THE BIG
SMALL
SHOW







) < AMEETING SPACE FOR BRANDS AND BUYERS
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TODAY'S TOP BRANDS ON DISPLAY

Shop everything from fashion to lifestyle, babies to teens, apparel to
accessories, sportswear to chic.

An international offer that features U.S. market bestsellers like: Appaman,
Fairwell, Flap Happy, MIA New York, Posh Peanut, Shade Critters, Kissy
Kissy, Bari Lynn, Limeapple, Magnetic Me, Vintage Havana, Elephantito,
Little Me, Andy & Evan, Old Soles, Mabel + Honey, Imoga...

The most important reps and agents from the kids’ fashion and lifestyle
industry continue to exhibit their brands at the show: A bit of Honey, Lynn
Meyer, Nancy Market. llene Oren, The Klein Group, Nicky Rose kids...

A venue that is full of elegance while still allowing your creativity to bring
the universe of your brand and collection to life in your customizable
booth.

Trend spaces that put brands’ products on display in the most artful way
and highlight them as market leaders.

While being larger than ever hefore, the show remains human-sized and
welcoming to all.

Exclusive features: An insightful seminar by Earnshaw’s Magazine to
discuss the future of the kids’ market, trend presentations by Fashion
Snoops, and table cards each fall that announce the season’s Earnie
Award nominees present at the show.
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COMMUNICATION TO PUT YOU
IN THE GLOBAL SPOTLIGHT

Artful and targeted newsletters that promote our brands, industry
news and trends, and our vision of childhood to our international
community of buyers and professionals.

Long lasting relationships with media partners that includes
MilK Magazine, Doolittle, Scimparello, Lemon Magazine, Fashion
Network, Ninsmoda, Earnshaw’s Magazine, and many more.

An exclusive Media Pack that offers our brands the opportunity
for strong and efficient focuses.

A press office that ensures strong visibility to international media
and a warm welcome to journalists that attend Playtime & Kid’s
Hub New York.




) < ALL THE DELIGHTFUL DETAILS..

+ 2,100

professional visitors
from 22 differents countries

THE UNITED STATES: 90%
INTERNATIONAL: 10%

AVERAGE NUMBER OF DAYS
SPENT AT THE SHOW: 2

TOP 10 US. STATES:

NEW YORK - 45.2%
NEW JERSEY - 14.4%
FLORIDA - 4.7%
PENNSYLVANIA - 3.6%
MASSACHUSETTS - 3.3%
CONNECTICUT - 2.9%
OHIO - 2.8%
CALIFORNIA - 2.4%
ILLINOIS - 1.3%
TEXAS - 1.2%
OTHERS - 18.2%




) < THEEASIEST SHOW TO EXHIBIT AT, SO VISITORS CAN STEP INTO YOUR WORLD

OUR PRICES:
7X8 (56°) $3,110
7X10 (70°) $4,360
7X14 (98’) $5,145
7X16 (112°) $5,820
10X16 (160°) $1,330
10X20 (200’) $9,050
10X23 (230°) $10,405
10X27 (270°) $11,930
10X30 (300°) $13,250

+  Playtime signage
with your brand
name and booth
number

YOUR BOOTH
INCLUDES




‘ JOIN US AT THE NEXT EDITION!
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